W45 - DX THE$KOBELCOSLE

(fift35¢)

KOBELCO #*% Z % DX

HEER"

KOBELCO'’s Perspective on Digital Transformation (DX)

Nobumitsu NAMBA

£5

KOBELCO 7 V— 7O E - ik, 2R FEZH LI ETEMLCELLHELBLEED 2 HMEERPE Y
FABHEEMRELTVWAI L, FEMAEESHICBITLBEMLEOMDLYRHEEETLEEDICEERD
B BEME-— A ZITRBLTVEZ L THSH, KOBELCODVEZADX(FVIN IS VAT +— A= 3 V)i,
CONEDHLEHIITY I VEHMNRT— 7 2T &b T, HEREOMRR 2 M2 AET 52 Th
D, TOFZHEIHITEIIOWTHRMNT %,

Abstract

The distinctive strengths of the KOBELCO Group lie in its diverse technological and business assets
accumulated through engaging in various businesses. Additionally, the group possesses interactions and
touchpoints with customers in diverse fields of demand, enabling the group to understand industry trends and
customer needs. KOBELCO'’s concept of digital transformation (DX) involves combining digital technology and
data with these unique assets to solve societal challenges and create new value. This article introduces the

FEATURE : Digital Transformation to Embody KOBELCOQ’s Unique Value

concept of and approach taken by KOBELCO'’s DX.
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Drive the transformation of KOBELCO
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Promote aggressive and bold digitization
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Fig.1 Promotion policy for Digital Transformation
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